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The food and drink industry Marketing influences children and Marketing impacts their health
targets children and youth youth’s food and drink choices
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SOPHIA’S What Ottawa residents said about marketing of

unhealthy food and drinks in our city

Child Care Centres & Schools:

1 in 3 have seen marketing in schools

1 in TO have seen marketing in child care centres

8 in 10 support putting limits on marketing in child care centres and in schools
9 in 10 support decreasing the availability of unhealthy food and drinks in child care centres and schools

A8 . Public Libraries & Recreation Centres:

have seen marketing at public libraries and recreation centres

support putting limits on the marketing in public libraries and recreation centres
support decreasing the availability of unhealthy food and drinks in public libraries or recreation centres

Other City Properties:
have seen marketing at beaches, parks, playgrounds, recreational playing fields and on public transit
have seen marketing at special events like festivals and sports events on city property
support putting limits on marketing on city property
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